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INTRODUCTION.

The importance of brand.

MINT’s values.
Over the past 60 years we've worked hard to create an incredibly strong brand, and we need to work collectively

MINT tone of voice. to protect the integrity of our reputation at all times - and enhance it even further.

MINI CI then and now. This guide has been put together to help you do just that, demonstrating the key criteria for our latest CI update.

Think of it as a handy how-to, helping you produce effective creative marketing communications that meet the

Layout principles for the key design elements.
standards set out in the 2018 Dealer Agreement.

Logo, symbol sizing and protection space.

© 0O O a s W

Plenty of assets have been uploaded to ENGINE for your use and personalisation, with new editable templates
added regularly. And if you're creating your own work, remember that there’s a free and fast CI checking service
Colour block with headline. available via ENGINE that you should use as much as possible, to make sure everything’s as it should be. It also
offers the benefit of clear feedback that can be applied to future asset creation.

Fonts, typography and headline construction.

Colour block with headline - don’ts.
For more information on any of the points raised in this guide, just speak to your Retailer Marketing Service contact.
Colour block examples.

Colours.

Imagery. REQUIREMENTS OF MINI RETAILERS.

Sub-brand and segment identity.
Zone, the BMW Group Retailer Marketing Service, will continue to monitor the marketing output of Retailers

Sub-brand and segment identity —examples. across all formats, marking any breaches of CI as either minor or major. Please note that this does not form

Print: Images and white space.
Print: Sizing and spacing.

Print: Footer detail.

Print: Out of home (OOH).

Print: Example ads - finance-led.
Digital: Emails.

Digital: Social media.

Digital: Social images, video & animation.

Digital: Banner ad examples.

Broadcast: TV/video & radio.

Animation: Highlighting the main message.

Showroom livery.
Checklist.
Useful links.

part of the MINI bonus scheme in 2021.

However, part of the judging criteria for the Retailer of the Year award includes the pre-requisite that Retailers
have not received any major breach notifications throughout the year.

TOP TIP.

Use the checklist at the back of this guide,
then use the free of charge CI checking
service available through ENGINE to ensure
your marketing content is CI compliant.



https://enginerms.com/content/site/home.jsp#!/4/root/resources/templates/templates_overview
https://enginerms.com/content/site/home.jsp#!/4/activities/activities/list?offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
https://enginerms.com/content/site/home.jsp#!/4/activities/activities/list?offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

MINI UK BRAND IDENTITY

THE IMPORTANCE
OF BRAND.

Strong brand identity goes far beyond a name or logo. It’s a personality, a character -
something everyone can relate to and recognise instantly. Think of the biggest brand
names out there. You know what they stand for, you know what they do and - most
importantly - you know what they promise. When a brand achieves that status it
generates an emotive appeal. Practical product benefits aside, people like to associate
with brands because of their values and reputation.

MINT’s heritage is rich, so as brand guardians we must continue to protect that
identity and reflect its values with pride to our customers.

o All MINI marketing materials must communicate clear, separate brand identity
and not be combined with other BMW Group brands. (Exceptional circumstances
require prior approval from BMW Group UK.)

e Communications showing MINI brand identity with other marques are prohibited.
All unauthorised additional branding including Retailer logos are not permitted.

W
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MINI'S VALUES.

OPTIMISM.

MINT has always embodied optimism. Simply put, the world is a little
bit brighter when you’re behind the wheel of one of our cars.

It all dates back to 1959, when Britain was facing a post-war fuel
shortage. Sir Alec Issigonis decided to take an optimistic view,
creating a car that not only got you from A to B efficiently, but that
also brought style, positivity and joy to the nation.

From the exhilarating go-kart handling to the iconic smile-inducing
design, everything that went into the very first MINT still stands
today and is kept alive through our brand values.

Uplifting Lives is our new highly emotional brand core with a focus
on optimism and making peoples’ lives more lively. It’s what makes
MINT unique and is our commitment in both spirit and substance.

Our four brand values, shown opposite beneath our brand core,
encapsulate the MINI personality, providing greater potential
for differentiation.

This is underpinned by the premium brand foundation,
which holds all brand activity up to a clearly defined standard —
Quality, Responsibility and Connectivity.

QUALITY RESPONSIBILITY CONNECTIVITY

All of our activity should help people get closer to the unmistakable
feeling of optimism that is synonymous with MINI.

ENERGETIC. EMBRACING.

Ak A h MINTI is a mover with pure go-kart- MINTI is inviting, inclusive and open minded
pr J . 2w feeling - fun to drive, and high in energy. with a bold point of view. Embracing diverse
oy o An energy that excites people’s spirit. personalities, connecting like-minded individuals
UﬁE[F'Im IVES_ MINT is always moving, never static. to form a unique tribe.
A . 1" y |
L [ i o i
1is ) UNIQUE. INVENTIVE.
; i MINTI is iconic — made timeless through MINTI is inventive and brave with a progressive
o its heritage. It’s a true statement maker, mindset. MINI challenges conventions by thinking
Our ultimate goal is to uplift the lives of the people around us - enabling people to express their own out of the box - always seeking bold and creative,
distinct personality. yet substantial solutions. Being the clever choice.

lifting their mood and enriching their lives. This is our commitment —
elevating what is of true relevance to people, in spirit and in substance.
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MINI TONE OF VOICE.

Writing in the correct tone of voice guarantees consistency in the way Retailers express
their point of view and ensures that the MINI brand is authentically represented at all times.

OPTIMISTIC.

We view the world as a positive place and our glass-half-full attitude should be obvious.

ENERGISED.

Our cheerful energy should shine through without ever being overzealous or irritating.

OPEN-MINDED.

We embrace everything and everyone, making us forever curious about new things but never too niche or polarising.

HUMAN.

What we're saying should be relatable and authentic, never forced or disingenuous.

BRITISH.

We don’t flag wave or peddle clichés. We should feel like a natural part of the country’s
fabric and reflect Britain’s wonderful diversity.

LEGAL REQUIREMENTS.

It’s worth remembering the responsibility of the UK Advertising
Standards Authority, which is:

“To ensure that advertising in all media is legal, decent, honest
and truthful, to the benefit of consumers, business and society.”

Always ensure these principles are upheld and guidelines set by
the FCA and other regulatory bodies are followed.

In all cases, make sure you have consulted your own legal counsel.
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MINI CI THEN AND NOW.

In 2021, MINT’s brand style underwent a rebrush, bringing more flexibility to layouts, including
the treatment of headlines and the repurposing of the Colour Bar to become the Colour Block,
while fonts remain much as they were. The distinctive white borders largely remain in print,

THEN: PRE-2021.

DON’'T HAVE FUN.

THE MINI 5-DOOR HATCH.
AUTO TRADER’S MOST FUN C,

E THE MOST FUN.

D DRIVE 2019.

But it's nice to
%, that it’s been recognised
the Most Fun Car to Drive 2019.

Low-centre-of gravity handling
Hatch has all the hallmarks o

Rlary design. The MINI 5-door
ini - with space to fit more in.

=F

CITY SNEAKER.

BIG LOVE.

Lorem ipsum dolor sit amet. consetetur sadipscing elitr, sed diam nonumy einmod tempor
invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et sccusam
et justo dua dolores et ea rebum. Ster clita kasd gubergren

THE NEW MINI 3-DOOR HATCH.
TAGLINE LOREM IPSUM.

but the space they occupy brings new opportunities in digital media, with lead images or footage
duplicated and blurred into the background. It is incredibly important that we all embrace and
work with this CI update, so we do not undermine the carefully considered 2021 CI refresh.

NOW: 2021 ONWARDS.

NB: The new brand communication
claim ‘BIG LOVE’ has not yet been
launched in the UK and should not
be used in any of your marketing
materials until instructed otherwise.
We will communicate the launch

of this later in 2021.

Creating and sharing any assets
featuring this line before its launch
will be classed as a major breach
of MINI CIL.

Dealership Sample Dealership Sample Dealership Sample Dealership Sample
000 Sample Street 000 Sample Street 000 Sample Street 000 Sample Street

Sample Town 00000 Sample Town 00000 Sample Town 00000 Sample Town 00000 TOP TIP
Tel. +00 00 000-00000 Tel. +00 00 000-00000 Tel. +00 00 000-00000 Tel. +00 00 000-00000 O
www.address xy wwwaddress xy www.address xy vewwaddress xy

If you're making updates to
pre-existing assets, please also

2 Z4

The o,

pck

Fuel economy and CO, results for the MINI Range: Mpg (1/100km)(combined): 34.4-166.2. CO, emissions: 39

take the opportunity to update

-188g/km.

them to new CI requirements.
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BASIC ELEMENTS.

LAYOUT PRINCIPLES FOR THE KEY DESIGN ELEMENTS.

Passepartout matches
wing height of
MINI symbol (1 X)

White, black or a blurred
image in passepartout

Colour block highlighting
headline

Brand communication claim
is always the same size

as offer line and is always
placed below the headline
NB: See note on page 6

Offer line size and/or
Retailer name (0.5X)
depends on size of
MINI symbol

THREE"

HEADLINE TYPE"

SIZES!

BIG LOVES

OFFER LINE? W

0.5 X X

Image bleeds to top edge

Up to three different type

sizes, vertically free placement,

left or right-aligned

MINI symbol positioning in
passepartout right-aligned,
or centred if no offer

line is featured

MINI UK BRAND IDENTITY | APRIL 2021

TOP TIP.

All core brand
elements are
available to
download from
ENGINE.

7


https://enginerms.com/content/site/home.jsp#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
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BASIC ELEMENTS.

MINI WINGS LOGO.

The MINI Wings logo should be the starting point for all
layouts. Once correctly sized (see table on page 18 for standard
print formats and page 20 for OOH (Out Of Home) materials),
the height of the wings within the logo defines ‘X’, which is
used to determine the correct sizing of other brand elements,
including the passepartout, colour bar and clear spaces.

The default position for the MINI Wings logo is bottom right,
above any fuel figures and Ts&Cs.

There’s lots of detail on sizes and placement for different Wherever featured in main brand materials, the MINI The MINI Wings logo may only feature as white on
communication channels throughout this guide. Wings logo must always be black on a white background. a black background in John Cooper Works materials.

SYMBOL SIZING AND PROTECTION SPACE.

All core symbols (eg: JCW and MINI Electric) should be
consistently sized based on the correctly-sized MINI Wings
logo. Standard protection space around them is equal to

X (the wing height of the MINI Wings logo). Where
absolutely necessary this can be reduced to the minimum

protection or clearspace of half (0.5) X. Standard protection/clear space.

. MINI ——WORKS— MINI ELECTRIC




BASIC ELEMENTS.

FONTS 6 TYPOGRAPHY.

To ensure a consistent visual style, you should only use brand-approved
fonts in your marketing materials.

Brand fonts are available for download on ENGINE. Application of font weights is
shown below, with recommended sizing for body copy shown on page 18.

o Headlines and subheads should be set in capitals with a full stop at the end,
and wherever possible should be placed over the lead image.

o Headline leading (line spacing) should be 2/3 X, as shown opposite.
« No additional letter spacing should be applied.

» Main body copy sits in the space outside of the main image.

MINI Serif Bold

Use for headlines, sub headlines, brand claim, Retailer name,
web address and other points of emphasis in main body copy.

MINTI Serif Regular

Use for body copy, Retailer details, fuel figures and Ts&Cs.

MINI Sans Serif Regular

Use only for button text and legal disclaimers on digital banners,
and also subtitles and captions.

MINI UK BRAND IDENTITY | APRIL 2021

HEADLINE CONSTRUCTION.

Headlines are set in MINI Serif Bold, all caps. Up to three sizes can be used in one
headline, but only one size per line. Sizes and line spacing are always determined by X
(derived from the wing height of the correctly-sized MINI symbol - see page 18 for more
guidance), which for headlines refers to the height of an uppercase M. Use only the default
font settings for tracking and kerning (0 and Metrics in InDesign).

The line spacing for headlines is always 2/3 X to create a harmonious overall look with
the different headline sizes. Headlines are always placed on the picture in either white
or black (whichever gives the greater contrast to the image). Headlines are set either
left-aligned or right-aligned.

If different type sizes are used they need to differ by at least 0.5X or more in height.
The smallest size is always at least 1 X.

Headline and any brand communication claim must always have the same colour applied.

HEADLINEE -

IPSUME -

LOREME

1X

TOP TIP.

All core brand elements
are available to download
from ENGINE.


https://enginerms.com/content/site/home.jsp#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
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BASIC ELEMENTS.

COLOUR BLOCK WITH HEADLINE. IP SUM HEADLINE
Headlines now feature directly on the lead image of a piece and

should be accompanied by your choice of appropriate colour block,
which replaces the outgoing colour bar.
It can be positioned (relatively) freely to highlight important content HE ADLINE . ]

or to “underline” relevant parts of the communication (eg the headline
or parts of the headline), but it must be aligned to the image edge, " =
passepartout edge, headline or offset to them as demonstrated opposite.

The space between the colour block and associated headline matches
one of the three possible colour block thicknesses, and the length is HE ADLINE

defined by the highlighted element. When used to highlight headlines

it can be positioned right behind the typography, on the bottom line
of it, in a 1:2 ratio to the bottom line or with space below the headline. I P S l l M

o The colour block should ideally use the correct match for the
bodywork of the model that it features with. Note that MINI Chili HE AD LI NE
Red is the standard colour for John Cooper Works communication, " =
Energetic Yellow for MINI Electric. In the unlikely event that
no car is featured in Retailer materials, it is also acceptable
to use a suitable colour sampled from the image background.

« Colour splits are available on page 13. HEADLINE HE ADLINE

o For multi-model images, you can use the predominant model

colour, although black is generally preferred.
o The colour bar thickness is 0.5X and can be doubled or tripled.
The size of X is derived from the MINI symbol’s wing height and
may (but does not have to) be rounded up to the next even value. .

o The colour block may only be used horizontally
or vertically. No diagonal use is permitted.

o Always add the thickness of the font
serifs from the headline to the —

sides of a horizontal colour block. HE ADLINE HE ADLINE

e IPSUM IPSUM
05X M font serif thickness




BASIC ELEMENTS.

COLOUR BLOCK WITH HEADLINE - DON’TS.

Please set headlines ONLY in the approved ways demonstrated throughout
this guide, ensuring you never set headlines in the ways clearly shown below.

DOLOR SIT

HEADLI

Do not use more than three lines for the headline

R E M

Do not change the letter spacing

HEADLI

Do not align the colour block
with the top of a word

HEADLIN

IPSUM

EM

Do not use different line spacing in one headline

Headline

CIl

Do not set the offer line, brand communication
claim headline or sub headline in mixed case

HEADLI

Do not highlight the smaller part of the headline

MINI UK BRAND IDENTITY

Do not set headlines centred

HEADLI

Do not change the length of the colour block without any relation
to the serif’s thickness or use different distances on the two sides

APRIL 2021
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BASIC ELEMENTS.

COLOUR BLOCK EXAMPLES.

Regardless of its width, there are three possible positions
for the colour block when featured at the image edge.

THREE THREE THREE
HEADLINE TYPE HEADLINE TYPE HEADLINE TYPE

SIZES. SIZES. SIZES.

OFFER LINE. OFFER LINE. W OFFER LINE. %

Edge on edge - inside the image Edge to edge — outside the image 50 / 50 — on the edge



BASIC ELEMENTS.

COLOURS.

‘WHITE WHITE

Pantone White Pantone Process Black
cvyk 0101010 CcMYK 010101100
Hex #FFFFFF ex #000000

RGB 25512551255 237114710
RAL 9016 AL 9005

The primary MINI colours are black and white.
They should not appear darkened, lightened

or in any transparent variation. They are then
supported by an appropriate colour block colour,
as shown throughout this guide. Correct colour
usage is established in the following ways:

¢ Dedicated communication colours*:
used when a MINI vehicle is depicted

o Launch colours:
specific to each new campaign

 Sub brand colours:
eg JCW and Electric (NB: these do not correspond
to the actual vehicle paint finishes)

 ‘Design’ colours:
used when non-automotive products or specific
business areas are depicted without using imagery

 Pipetted (sampled) colours:
used in any of the following circumstances:

> when the car colour is white or light grey

> bad visibility due to the picture/
composition/ cropping

> the image contains more than one vehicle
of equal importance

> in the area of merchandising, etc.

*Any dedicated communication colour used in the colour block has
to match the paint finish shown in the image. Do not mix the colours
of different body types. If more than one vehicle is depicted, the
colour block is based on the image’s most prominent environmental
(background) element, with the colour sampled from the imagery.

DEDICATED COMMUNICATION/BODY PAINT COLOURS.

MINI UK BRAND IDENTITY | APRIL 2021 | 13

'VOLCANIC ORANGE BLAZING RED DEEP BLUE MELTING SILVER THUNDER GREY ELECTRIC BLUE

Pantone 1385 C/ U Pantone 1807 C/ U Pantone 655 C Pantone 402C /U Pantone. BLACK 6 U Pantone 298 C/ U

covvk 0147110014 ovvk 0199196149 cMyYK 100187142143 ovyk 01017147 CMYK 66154143136 ovvk 751510110

Hex #ED9300 Hex #A70D19 Hex #00204E Hex #AAAAAL Hex #51555E Hex #00A8D8

RGE 237114710 RGE 167113125 RGE 0132178 RGE 17011701 164 RGE 81185194 RGE 011681216

SOLARIS ORANGE EMERALD GREY STARLIGHT BLUE MELTING SILVER IT LAPISLUXURY BLUE DIGITAL BLUE

Pantone 1675 C Pantone 404 C Pantone 280 C pantone Cool Grey 10 C Pantone 533 C Pantone 646 C

ovvk 5184199120 cvYK 40134150130 MYk 10018615125 CvYK 59147144133 oMYk 10017510180 oMYk 7114211613

Hex #BD3B0OC Hex #847F6A Hex #192E72 Hex #616265 Hex #001138 Hex #5381AC

RGE 189159112 RGE 13211271106 RGE 251461114 RGE 971981101 RGE 0117156 RGE - 8311291172

PURE BURGUNDY INDIAN SUMMER RED CHESTNUT SAGE GREEN CARIBBEAN AQUA DEEP LAGUNA

Pantone 504 C Pantone 7627 C Pantone 1685 C Pantone 445 C Pantone 321 C Pantone 303 C

cvMYK 41177151160 cvyk 101100180125 cvvk 31180189136 CMYK 66150148142 cvyK 10011314014 cvMyK 100171147150

Hex #3D0016 Hex #AA2D2A Hex #6B2D07 Hex #4b5457 Hex #00A7AC Hex #003045

RGE 6110122 RGE 170145142 RGE 10714517 RGE 75184187 RGE 011671172 RGE 0148169

SUB BRAND COLOURS. LAUNCH CAMPAIGN COLOURS.

ENERGETIC YELLOW ROOFTOP GREY ISLAND BLUE CHILI RED MOONWALK GREY

Pantone 612 C /U vantone. Warm Grey 7 C Pantone 3025 Pantone 7427 pantone Cool Grey 10 C/ U

cvyk 7151100122 cvyk 38136139117 CcMYK 100145120145 cvyk 81100186128 cvyk 01016166

Hex #C9D900 fex #998F86 Hex F: Hex #CC0000 Hex #787875

RGE 205118510 Rep 15311431134 RGB RGB 2041010 RGE 12011201117

JCW RED BRITISH RACING GREEN IV ENIGMATIC BLACK ZESTY YELLOW

Pantone 1797 C Pantone 349 C Pantone 7546 C Pantone 584 C

cvvk 51100110015 oMvk 93131188123 cvyk 10011010190 ovyk 271318110

Hex #CC0000 fex #00693E Hex Hex #CED54B

RGE 2041010 ReB 01105162 RGB RGH 2061213175

3 )
PIPETTED/SAMPLED COLOURS. DESIGN’ COLOURS.

DESIGN COLOUR 1 DESIGN COLOUR 2 DESIGN COLOUR 3
Pantone 7700 C/ U Pantone 7715C/ U pantone 7704C /U
oMYk 10017514510 cMyK 10015015010 oMy 10012512510
Hex  #134A6D Hex  #006878 Hex  #0085AC
RGE 191741109 RGs 011041120 RGE 011331172
DESIGN COLOUR 4 DESIGN COLOUR 5 DESIGN COLOUR 6
pantone 371C/ U pantone 7746 C/ U pantone 7759 C/ U
oMYk 75150110010 oMyk 50125110010 ovyk 25125110010
Hex  #5A7034 Hex  #96A126 Hex  #CEB302
RGB 901112152 rGB 1501161138 RGE 206117912
DESIGN COLOUR 7 DESIGN COLOUR 8 DESIGN COLOUR 9
Pantone 669 C /U Pantone 7643 C/ U pantone 7435C /U
MYk 100110015010 oMyK 75110017510 vy 50110015010
Hex #312D5A Hex #652D42 Hex #952456
RGB 49145190 RGB 101145166 RGE 149136186

Visual for product
or service

Reduce black content
down to 0% as necessary

Colour for
colour block
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BASIC ELEMENTS.

‘DESIRABLE’ MINI IMAGERY. BASE SPEC MINI IMAGERY.

Use our most ‘desirable’ images wherever possible. For finance offers, base spec models should generally be used.
A suite of approved images is available on ENGINE. A suite of approved images is available on ENGINE.
Current and accurate imagery of all MINI models can be downloaded from ENGINE free of charge.

TOP TIPS.

If you can’t find what you need, the BMW Group Retailer Marketing Service will be able to source images and video for you.

Get in touch with the team at support@zonedigital.zendesk.com

» Only use images and video at sufficiently high resolution.

* Once your chosen image is placed, the main headline
and colour block combination should sit over it without

. . . . . obscuring the featured model (see examples throughout).
o Use the most desirable imagery available on ENGINE, unless promoting a finance offer, when base spec models should generally be used.

¢ All other type-based messaging (eg: main body copy;,
« If you source images from elsewhere, make sure you have full usage rights. Retailer contact details, legals etc) must sit within the

« Press Club images are for editorial use only, which can include social media. They should not be used for any paid advertising. passepartout (white space), with the narrower border

, . . . . . . . . sizing for this defined by X (see table on page 18).
o Don’t manipulate images and misrepresent the brand, including unrealistic backgrounds and contrived settings. ‘g‘ _y ) bag

. . . * In digital formats only, instead of white, the passepartout
o Don't feature bespoke or showroom registration plates, or retouch to show your Retailer or event name. can feature a blurred ‘copy’ of the main featured image

which should closely match the sizing of the main image.


https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9


MINI UK BRAND IDENTITY

SUB-BRAND 6 SEGMENT IDENTITY.

MINT has several distinct sub-brands, each with different audiences. Consider the relationship between
our brand and our customers as a conversation. We're always MINI, but the people we're talking to change

depending on the sub-brand.

This means that, while our messaging ultimately comes from the same voice, it needs to be tailored
to the listener. Each sub-brand also has a unique visual identity that should be used at all times.

Our first fully electric model launched in March 2020, complete with new and distinctive branding,
but with the launch phase now completed, please note that the MINI Electric branding is now aligned
with all standard MINI materials, using the MINI Electric logo as the only additional identifier.

MINI
JOHN COOPER WORKS.

AUDIENCE.
Discerning pioneers who value performance
and aesthetics above all else.

BRANDING.

MINI Wings logo + John Cooper Works logo
(the two should not be featured side by side -
JCW is usually placed on the image).

USAGE.
All communications featuring John Cooper Works
models and services.

NB: Black is the primary background colour,
along with white text.

John Cooper Works materials must also feature MINI Wings logo.

MINI
AFTERSALES.

AUDIENCE.
Existing MINI owners in-market
for servicing, parts and accessories.

BRANDING.

MINI Service, MINI Genuine Parts or

MINI Genuine Accessories wordmark (depending
on the content’s focus) replaces the MINT logo.

USAGE.
All communications promoting servicing, repairs,
parts and accessories.

NB: If the communication’s focus is mixed or unclear,
use the MINI Service wordmark.

MINI SERVICE

Aftersales Wordmarks usually replace the MINI Wings logo.

MINI
ELECTRIC AND PHEV.

AUDIENCE.
Those interested in the environment
and sustainability.

BRANDING.

MINI Wings logo + MINI Electric logo

(the two should not be featured side by side -
MINTI Electric is usually placed on the image).

USAGE.
All communications featuring MINI Electric and
PHEV models and services.

APRIL 2021

NB: The lockup between MINI Electric and MINI Wings
previously used for full MINI Electric is no longer used.

MINI ELECTRIC

PHEV materials must also feature MINI Wings logo.

15




SUB-BRAND 6 SEGMENT IDENTITY.

MINI JOHN COOPER WORKS.

— WORKS—

THREE
HEADLINE TYPE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id posuere ligula. Morbi commodo dui
erat, et ullamcorper turpis maximus ac. Aenean ullamcorper, diam sit amet ultricies porttitor, lorem nibh
consectetur elit, a facilisis nibh nibh at est. Suspendisse varius ipsum vitae ligula convallis, nec dictum massa
posuere. Aliquam sagittis eros tellus, non auctor massa vehicula in. Pellentesque semper eleifend lorem, vitae
laor lorem euismod sed. Proin in tincidunt lacus. Donec in m s maximus vitae sed orci.

THE MINI 3-DOOR HATCH JOHN COOPER WORKS.
TAGLINE LOREM IPSUM.

F

Fuel economy and CO, results for the MINI Range: Mpg (1/100km) c

ined): XX.X-XXX.X. CO, emissions: XX-XXXg/k

[Retailer name] is a credit broker.

John Cooper Works materials must also feature MINI Wings logo.

MINI AFTERSALES.

!

THRE(I]ﬁ

HEAD

OFFER LOREM IPSUM.
TAGLINE OR PRICE AT 110% LINE SPACING.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id posuere ligula. Morbi commodo dui
erat, et ullamcorper turpis maximus ac. Aenean ullamcorper, diam sit amet ultricies porttitor, lorem nibh
consectetur elit, a facilisis nibh nibh at est'. Suspendisse vay i
posuere. Aliquam sagittis eros tellus, non auctor massa vehicula in. Pellentesque semper eleifend lorem,
laoreet lorem euismod sed. Proin in tincidunt lacus. Donec in massa vel nisi luctus maximus vitae sed orci.

MARKED OFFER.

sum vitae ligula convallis, nec dictum massa

MINI SERVICE

Aftersales Wordmarks usually replace the MINI Wings logo.

) MINI ELECTRIC
(O

THREE

MINI UK BRAND IDENTITY

MINI ELECTRIC AND PHEV.

HEADLINE TYPE

Lorem ipsum dolore consecteteur amet
dipiscing elit vestibulum id posuere ligula.
Morbi commodo dui erat, etrat eleifend
Torem, vitae laoreet lorem ipsum euismod
sed adipiscing amet.

S
o

Lorem ipsum dolore consecteteur amet
dipiscing elit vestibulum id posuere ligula
Morbi commodo dui erat, etrat eleifend
lorem, vitae laoreet lorem ipsum euismod
sed adipiscing amet.

SEARCH: VROOM VROOM MINI RETAILER

Lorem ipsum dolore consecteteur amet
dipiscing elit vestibulum id posuere ligula
Morbi commodo dui erat, etrat eleifend
lorem, vitae laoreet lorem ipsum euismod
sed adipiscing amet.

APRIL 2021

Fuel economy and CO, results for the MINI Electric: Mpg (XXXXXkm): Not applicable.
il 2 X

Electric and PHEV materials must also feature MINI Wings logo.
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PRINT.

IMAGES 6 WHITE SPACE.

For both portrait and landscape formats, the minimum amount of white space (for body copy,
tables and logo etc) is the height of the correctly-sized logo with a 1X exclusion above and below.

In portrait formats: the minimum height of the artwork (containing main image) space is 40%.
In landscape formats: the minimum height of the artwork (containing main image) space is 70%.

Portrait formats

Maximum height of artwork Minimum height of
space = format height artwork space =
minus minimum white space 40 % of format height

Symbol height + 2X =
minimum white space

Landscape formats

Maximum height of artwork
space = format height minus
minimum white space

Minimum height of artwork
space = 70 % of format height

MINI UK BRAND IDENTITY

Artwork space
White space

APRIL 2021
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PRINT.

SIZING AND SPACING.

A CORRECTLY SIZED MINI WINGS LOGO HELPS WITH LAYOUT.
The full-page ad structure opposite shows how X (the height of the wings within the logo)
helps define the sizing and positioning of key layout elements.

Logo
height

X

CORRECT SIZING FOR PRINT FORMATS.

The table below shows sizing requirements for standard sizes.

For non-standard portrait formats, use an A4 portrait format and scale to the required width.
For landscape, use an A4 portrait format and scale to the required height.

Note: For smaller formats the minimum height of the symbol is 6.5 mm.

Logo Wing height  Outermost Body copy Body copy

Format Size height X (rounded) margin font size line spacing
A6 landscape 148 x 105mm 8mm 6mm 6mm 7.5pt 9pt
A6 portrait 105 x 148mm 9mm 6mm 6mm 8pt 9.5pt
A5 landscape 210 x 148mm 9mm 6mm 6mm 8pt 9.5pt
A5 portrait 210 x 148mm 10mm 6mm 6mm 8pt 9.5pt
A4 landscape 297 x 210mm 10mm 6mm 6mm 8pt 9.5pt
A4 portrait 210 x 297mm 13mm 8mm 8mm 10pt 12pt
A3 landscape 420 x 297mm 13mm 8mm 8mm 10pt 12pt
A3 portrait 297 x 420mm 18mm 10mm 10mm 13pt 15.5pt
A2 landscape 594 x 420mm 18mm 10mm 10mm 13pt 15.5pt
A2 portrait 420 x 594mm 26mm 16mm 16mm 20pt 24pt
US Letter portrait 251.9 x 279.4mm 13mm 8mm 8mm 10pt 12pt
TYPE AREA ADS.

While magazines offer the opportunity for full-page, full-bleed ads, other publications only offer type
area ads (ie: ads where bleed is not available, for example in newspapers, or a half or quarter-page ad
in any publication). In these instances, always feature a fine black holding keyline border. This helps
define the space booked and makes sense of the accurate sizing and positioning of all brand elements.

TOP TIP.

Fuel economy figures must always be shown (VCA regulations). They are your
responsibility, available from your sales team. They should be set at the same size as the
body copy and set within the white/copy space, beneath the logo.

THREE!
HEADLINE TYPE"

|SIZES!

||
OFFER LINESS
A4 portrait A4 portrait
reference reference
—
PORTRAIT FORMAT.

Scale the A4 portrait (with the symbol
height of 13 mm) to the width of the free
format. Then measure the new symbol’s
wing height (and optionally round up to the
next even value) to determine the size of X.

MINI UK BRAND IDENTITY | APRIL 2021 18

See further sizing guidance

| on pages 7, 9 and 10.

A4 portrait
reference

LANDSCAPE FORMAT.

Scale the A4 portrait (with the symbol
height of 13 mm) to the height of the free
format. Then measure the new symbol’s
wing height (and optionally round up to the
next even value) to determine the size of X.


https://www.vehicle-certification-agency.gov.uk/

PRINT.

FOOTER DETAIL.

FUEL FIGURES AND Ts&Cs.

There is often a requirement for additional information beneath the main visual communication
elements, including fuel figures, offer Ts&Cs and occasionally partner logos.

These are placed as the last element in the white space underneath the symbol and are separated
from the elements above with a line. Use a 0.25pt black rule set to the full width of the main image
to visually separate this content from your core messaging, and make sure you allow 1X or 0.5 X
clearspace as required and shown below.

Fuel figures must be set at the same font size used for main body copy, with associated caveats
set at standard legals/Ts&Cs font size, on a separate line directly beneath the fuel figures.

MAIN OFFER SET IN BOLD.
SECONDARY AT 110% LINE SPACING.

THREE
HEADLINE TYPE

S IZE S . SRR % Motability 04

HEADLINE TYPE

OPTIONAL BRAND CLAIM. S I ZE S
.

OPTIONAL BRAND CLAIM.

— et AILER'S NAME]

Fuel economy and CO, results for the MINI Range: Mpg (1/100km)(combined): XX.X-XXX.X. CO, emissions: XX-XXXg/km.
Figuresshow parabilty purp aco, ested o e diving resls, pend upon a umber of factors ncudingthe
i "The CO figuressh ; WP s

gataton, varac .
[Retailer name] is a credit broker.

et for a MINI Cor
A

X0, with go of 479 per
d

the vehice.

MINI UK BRAND IDENTITY | APRIL 2021 | 19

PARTNER AND AWARDS LOGOS.

Along with any fuel figures and offer Ts&Cs, partner and award information and logos are
placed as the last elements in the white space underneath the symbol and are separated from
the elements above with a line. As with Ts&Cs, use a 0.25pt black rule set to the full width
of the main image to visually separate this content from your core messaging, and make sure
you allow 1X or 0.5 X clearspace as required and shown below. The partner or award logo
must always appear smaller than the MINI symbol.

One or several partner/award logos and copy may be combined. This block is placed left-aligned
with the main offer block. When used in combination with a legal disclaimer, the disclaimer is
set to the right of the partner/award block and is separated from it with a vertical line (0.25 pt).

SEE YOU AT THE

1 SEE YOU AT THE

| JUICEJBAR.

DIG LOVE.

—Eaaa
o e | = T | — | ——
I o e T |
THE NEW ALL-ELECTRIC MINIL.
FOR MONTHLY 000.00 €.
Partner lorem Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tem-

ipsum P 0 por invidunt ut labore et dolore magna aliquyam erat, sed diam voluptua. At vero eos.



PRINT.

OUT OF HOME (OOH).

OOH-SPECIFIC LAYOUT REGULATIONS.

As out-of-home formats present specific challenges that
cannot be accounted for in layout basics, specific layout
regulations have been created from which any OOH
communication can be derived. Symbol and X sizes for
OOH formats are bigger to take into account the fact that
they will be viewed from further away, but otherwise
(unless stated differently below), all standard rules for
colour block, type sizes, spaces etc. apply.

SIZING ELEMENTS.

The offer block or offer line’s size can be increased up to
1X with a recommended line spacing of 100% (for example
120pt font size on 120pt line spacing). The OOH-specific
recommendation for the line spacing of legal disclaimers

is 110 % of the type size (for example 20pt font size on
22pt line spacing). Also the body copy may be increased
and vary from 0.5 to 0.7 X with a line spacing of 110 %.

It may only be used for very short copy.

The table below shows the required sizing for the MINI
symbol and X which, in addition to informing type sizes,
also defines the narrowest parts of the passepartout.

FORMAT FORMAT SIZE SYMBOL HEIGHT (Y) WING HEIGHT (X)
18/1 3,560 x 2,520 mm 165.5 mm 89 mm

48 sheet 6,096 x 3,048 mm 233.5mm 125.5 mm

96 sheet 12,192 x 3,048 mm 233.5mm 125.5 mm

CLP 1,185 x 1,750 mm 88 mm 47 mm

48 sheet

LELE

CLP

TOO FUN

TO PARK.

BIG LOVE.

THE NEW MINI JOHN (I

. LIFE
1" OPENS UP.

BIG LOYE.

= = =

MINI UK BRAND IDENTITY

OPENS UP.
TIMES
FIVE.

BIG LOVE.

THE NEW
MINI 5-DOOR HATCH.

Extreme portrait format

APRIL 2021

=F
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PRINT.

EXAMPLE ADS: FINANCE-LED.

TOP TIPS.

« In all instances, please ensure you have consulted your own legal counsel.

o PCH (rental) ads have better visual appeal and impact than PCP (which
must feature detailed tables), so consider using PCH to attract initial
interest, then offer PCP as an option once you have customer interest.

It is the responsibility of the Retailer to ensure that FCA guidelines

have been followed when promoting a finance offer, and that the relevant
information and Ts&Cs have been included. Should you wish to create
your own ad, please visit the FPG site for guidance and up-to-date Ts&Cs.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id posuere
ligula. Morbi commaodo dui erat, et lorem ullamcorper turpis maximus ac doloresta
ullamcorper, diam sit amet ultricies porttitor, nibh nibh at est.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id posuere ligula. Morbi commodo dui erat,
et lorem ullamcorper turpis maximus ac. Aenean ullamcorper, diam sit amet ultricies porttitor, nibh nibh at est.
Suspendisse varius ipsum vitae ligula convallis, lorem ipsum dolore consectet nec dictum massa posuere.

Suspendisse varius ipsum vitae ligula convalli, lorem ipsum dolore consectet nec
dictum posuere. Lorem ipsum dolor sit amet, consectetur adipiscing elit, vestibul
id posuere ligula. Morbi commodo dui erat, et lorem ullamcorper turpis.

MINI Select Representative example: MINI Cooper XXXXXXX. MINI Select Representative example: MINI Xxxx Xx ook

“To find out more about our compelling offers and book a 48-hour test drive" today,
call 01234 567890 or visit [Retailer URL].

MINI FINANCIAL SERVICES

=F

: XX X-XXX.X. CO, emissions: XX-XXXg/km.

Fuel economy and CO, results for the MINI Xxoxxx Xxxoooon: Mpg (1/100km)(combing

Select press ad with finance offer table.

MINT Select ive example:
MINT Xxxx XXXXXXXX

Term of agreement 48 months  Total amount of credit £20,559.28 Term of agreement 48 months  Total amount of credit £20,559.28

47 monthly payments £299.00  Option to purchase fee £0.00 47 monthly payments £209.00  Option to purchase fee £0.00 47 monthly payments £299.00
On the road cash price’ £21,24500  Optional final payment" £8,176.08 On the road cash price” £21,24500  Optional final payment’ £8,176.08 On the road cash price* £21,245.00
Customer deposit £29900  Total amount payable £22,914.80 Customer deposit £299.00  Total amount payable £22,914.80 Deposit contribution £386.72
Deposit contribution £38672  Rate of interest 2.9% fixed Deposit contribution £38672  Rate of interest 2.9% fixed Total deposit £685.72
Total deposit £68572 Representative 2.9% APR Total deposit £685.72 Representative 2.9% APR 2.9% APR

To find out more about our compelling offers and book a 48-hour test drive"
today, call 01234 567890 or visit [Retailer URL].

MINI FINANCIAL SERVICES

F

Fuel economy and CO, results for the MINI X Xxoooon: Mpg (1/100km)(combined): XX.X-XXX.X. CO, emissions: XX-XXXg/km.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id posuere ligula. Morbi commaodo dui erat,
et ullameorper turpis maximus ac. Aencan ullamcorper, diam sit amet ultricies porttitor, lorem nibh consectetur
elit, a facilisis nibh nibh at est. Suspendisse varius ipsum vitae ligula convallis, nec dictum massa posuere.

To find out more about our compelling offers and book a 48-hour test drive' today, call 01234 567890.

MINI CLUBMAN COOPER S BLACKLINE.

Fuel economy and CO, result

NI Range: Mpg (1/100km)(combined)

[Ret credit broker.

Multi-Select press ad with full and secondary finance offer tables.

Personal Contract Hire (PCH) press ad — no finance offer table.


http://www.bmwgroup-fpg.co.uk/

DIGITAL.

EMAILS.

Emails are a great way to communicate with both existing
customers and prospects. They offer a quick and highly
effective way to introduce the specific models, offers or
services you want to promote.

A range of ready-to-use email assets are available to
download on ENGINE, or you can make use of our editable
email templates. These are all CI compliant and free to use,
giving you the flexibility to personalise the content for
your audience.

If you are creating your own bespoke emails, please keep
in mind the following criteria:

o Desktop layout width is 600px.
» Mobile layout width is 320px.

o Ensure the correct fonts and weights are used:
Times Roman capitals for the lead message,
Times Roman Bold capitals for subsequent headlines,
Times Roman for body copy and Arial Regular
capitals for copy in buttons.

NB: New guidance for emails and subsequent new editable
email templates will be available in the coming months,
but for now, please continue to use existing approved
assets available on ENGINE.

MORE ABOUT YOUR =wF
CHOSEN MINI.

Dear [Firsmame],

Thanks for getting in tonch with [retailer_name] As requested, T've included a finance quote for the [model name]

below.

MINISELECT FINANCE REPRESENTATIVE EXAMPLE FOR THE [MODEL NAME]

Term of agreement XX months Total amount of credit EXN XXX XX
XX monthly payments £XXX.00 Option to purchase fee £0.00
‘On the road cash price® EX XXX .00 Optional final payment** £X XXX XX
Customer deposit XXX XX Total amount payahle EXX XXX XX
Deposit contribution EXXX XX Rate of interest X X% Fixed
Total deposit LXXXX XX Representative X. X% APR

CONTACT ME

Every Approved Used MINI comes with an impressive package of benefits to make sure the car’s in peak condition

when you pick up the keys, including:

MINIMUM 12-MONTH

MINT WARRANTY
MINIMUM 12 MONTHS
MINT ROADSIDE ASSISTANCE

Desktop Email layout.

INDEPENDENT VEHICLE HISTORY
AND MILEAGE CHECKS

FULL SERVICE
HISTORY

ND INSURANCE

===

GNIS QUIATUS.
OMNIHICALS EUM
QUIS IUSTEM SIMUS,

UT QUIAM ASSINTI
Q1 MOLUPT

ITASEGUO CONSEQUE QUID OUID
QUAM QUG ET ODITATEM PARUMQIAS

Term of agreessent XX e

MINI UK BRAND IDENTITY

RENTALS FROM ESXX.
INITIAL RENTAL.

ORIT EATIAERRO EARU

ORIT EATIAERRO EARU

Oylivmallimal pasmoeni ™
Toral amonnt parable
Rais of iercss

HIL IMOLLACID MODITAT
URENIS QUI

ORIT EATIAERRO EARU

Orit eatiaerro earu

©Q000

Mobile Email layout.

APRIL 2021
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https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
https://enginerms.com/home#!/4/create/editable_templates/all_templates/list?filters=W3sibmFtZSI6ImtleXdvcmRGaWx0ZXIiLCJ0eXBlIjoiY29tLmludHJlcGlhLmx1bWEuS2V5d29yZEZpbHRlciIsImlnbm9yZURvbWFpbnMiOnRydWUsImlnbm9yZUFwcGxpZWQiOmZhbHNlLCJpbmNsdWRlRGVzY2VuZGFudHMiOnRydWUsImFwcGxpZWQiOlsxMzRdLCJjb3VudHMiOnRydWUsImtleXdvcmRJRHMiOlsxMzRdfV0%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

https://enginerms.com/home#!/4/create/editable_templates/all_templates/list?filters=W3sibmFtZSI6ImtleXdvcmRGaWx0ZXIiLCJ0eXBlIjoiY29tLmludHJlcGlhLmx1bWEuS2V5d29yZEZpbHRlciIsImlnbm9yZURvbWFpbnMiOnRydWUsImlnbm9yZUFwcGxpZWQiOmZhbHNlLCJpbmNsdWRlRGVzY2VuZGFudHMiOnRydWUsImFwcGxpZWQiOlsxMzRdLCJjb3VudHMiOnRydWUsImtleXdvcmRJRHMiOlsxMzRdfV0%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
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DIGITAL. ToP TIPS

SO CI AL MEDI A o Always use just the social media-specific version of the MINI Wings logo as

your profile picture. Your Retailer name will sit alongside in the text area.

o If you're promoting a finance offer, make sure you reference the MINI FS Social

Always write your posts in MINI’s tone of voice, but personal from your Centre. Media Guide available on ENGINE - and ensure that Ts&Cs are one click away.
Keep messages simple, relevant and succinct, including links if required. Keep your « To access CI-compliant assets and pick up some platform-specific tips, head to
posts brief, especially when writing sponsored or paid adverts to ensure key parts the dedicated social media landing page on ENGINE.

of your message such as Ts&Cs are not truncated.

o Use premium and desirable imagery on your social channels, ensuring it is relevant
to your message. Make the most of any great imagery your customers share too —
there are some fantastic images out there.

 Links to your ROLN website are encouraged, as this will improve retargeting
possibilities through the ENGAGE programme.

o When featuring video clips, please refer to page 26 for pointers on creating
compliant end frames.

R L

« Inspire and engage through storytelling. | dcwtar -G

o Keep emojis to a minimum, and if they do feature, ensure they’re appropriate. IWTara's W 1 plc 1u'W wvar Cakmn your WEMTT 4 o B =
sker G

o Avoid Writing in Capitals. Engeiut s amer s o oast W Tingrw s phenny 10 00 i e Coginsl Cirg. wivp

rert pop indo ihe London Brtah Mussor (his seed, 7 bes ard opon

disky T T

- MINI =@ MINI Retaller

- Location
v

Tirme for a new adventure? Explore the MINI

Countryman and enjoy up to £750 towards
your deposit and 3.9% APR.. Read more

© Qv W

Meat the new MINI 5-daar Hatch, featuring mare tech
than ever befare, including an 8 8” central scraen as
standard. Stylish new colours and extra room in the
back and boot. Because we love 5x the fun.

aa..n Jane Boe and X XK others XX Commenis Discover more today at [Short link]

iant MINI social posts. iant social posts using Retailer or customer imag


https://enginerms.com/home#!/4/download/all_assets/detail/resource/39124?listIndex=0&listFilters=W3sibmFtZSI6Ik5hbWUiLCJ0eXBlIjoiY29tLmludHJlcGlhLmx1bWEuQWR2YW5jZWRTZWFyY2hGaWx0ZXIiLCJhcHBsaWVkIjpbeyJmbGFncyI6WyJGdXp6eSIsIk5hbWUiXSwicmVhbG0iOiJjb20uaW50cmVwaWEubHVtYSJ9LHsiZmxhZ3MiOlsiRnV6enkiLCJOYW1lIl0sInJlYWxtIjoiY29tLmludHJlcGlhLmx1bWEiLCJ2YWx1ZSI6InNvY2lhbCBtZWRpYSBndWlkZSJ9XSwiY2xhdXNlcyI6W3siZmxhZ3MiOlsiRnV6enkiLCJOYW1lIl0sInJlYWxtIjoiY29tLmludHJlcGlhLmx1bWEifSx7ImZsYWdzIjpbIkZ1enp5IiwiTmFtZSJdLCJyZWFsbSI6ImNvbS5pbnRyZXBpYS5sdW1hIiwidmFsdWUiOiJzb2NpYWwgbWVkaWEgZ3VpZGUifV19XQ%3D%3D&listSort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

https://enginerms.com/home#!/4/download/campaigns/social_media
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DIGITAL.

USING CI PRINCIPLES IN SOCIAL POST IMAGES, VIDEO AND ANIMATION.

If you have the facility to be able to accurately reflect the new MINI CI principles in your social post images, video and animation,
use the examples below, along with emerging examples on ENGINE to inform and inspire your approach.

NB: Other approaches will not be passed as CI compliant (excluding standard images or footage as shown on the previous page).

STILLS WITH TYPOGRAPHY AND COLOUR BLOCKS. VIDEOS WITH TYPOGRAPHY AND COLOUR BLOCKS.

Typography in stills provides an opportunity to share content without visuals, Utilising bold typography typical of MINI in video content provides an opportunity

or enhance visual content with text that further highlights your story or offer. to lead a story, share content with or without imagery and enhance the visual content
Please ensure the typography does not overpower any featured image, and is only with text through storytelling. By focusing on typography, the visual can be a dynamic

set over a single image. Be aware of possible (unpredictable) cropping of pictures and engaging display of unique content on MINI market channels. Please note that use

and be sure to use precise formatting for each specific platform it will feature on. of the passepartout for Retailer’s own bespoke social post materials is not recommended.

IF LOOKS COULD
THRILL...

HAVE SOME BUT GOOD
REAIL WORLD : TOGETHER.
FUN.

9:16 9:16



https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9


DIGITAL.

BANNER AD EXAMPLES.

Please note that more detailed guidance for MINI digital banner ads will be available soon. However, where possible,
please always use existing templated banner assets available on ENGINE.

For Retailer bespoke digital banners, the passepartout is optional. If it is used, it appears as a blurred repetition of the featured
image, created with a Photoshop Box Blur of 80 pixels. The blurred detail stays (roughly) the same as in the non-blurred image.

-

@ MINT ELECTRIC

AVAILABLE AT [LONGEST POSSIBLE RETAILER NAME].
FIND OUT MORE

AVAILABLE AT [LONGEST

POSSIBLE RETAILER NAME]. —W

FIND OUT MORE

WE LOVE TO

FEEL ELECTRIC.

ENJOY UP TO EXXX TOWARDS

YOUR NEW.MINI

AND) A X.X% APR REPRESENTATIVE,

I
AVAILABLE AT [LONGEST POSSIBLE ol i

RETAILER NAME]. - B N M

r AVAILABLE AT [LONGEST POSSIBLE
AVAILABLE AT [LONGEST POSSIBLE :
RETATLER NAME]. RETAILER NAME].

FIND OUT MORE W FIND OUT MORE W

[Retaller Legal Name] is a cradit broker not a lender,
6Cs apply.

MINI UK BRAND IDENTITY
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https://enginerms.com/home#!/4/download/campaigns/mini_financial_services
https://enginerms.com/home#!/4/download/all_assets/list?filters=%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9

BROADCAST.

TV & VIDEO END FRAMES.

Please note that end frame requirements will most likely change as more 2021 CI guidance emerges.

In the meantime, please continue to make use of the free-of-charge editable templates on ENGINE which can then be downloaded and added
to your footage. Alternatively, follow the technical requirements and suggested sizing shown below for all media (TV, Video on Demand etc).

End frame content should be as clean and clear as possible, with the primary focus on just the MINI Wings logo and Retailer contact details.
If a creative line is required, as shown in Example A below, lead with this, then quick-fade to the Retailer Search line as shown in Example B.
Phone number, web address and physical address details should not be required. Interested parties will search your details online.

WING
HEIGHT
DEFINES X

MIN 50% X

- = ()

- MINI EXCLUSIVE STYLE.
WHO’S IN?

SEARCH: RETAILER NAME, TOWN

22.5% OF
PORTRAIT
SCREEN
HEIGHT

MIN 33% X

Format shown 16:9, 1920 x 1080px.

Copy is generally set in MINI Serif Bold.
In example A, MINI Serif Regular has also
been used (WHO'’S IN?’) as a counterpoint
to Bold for secondary messaging.

H ‘Action safe’ frame:

All information (inc. images throughout ad)
must take place within the red frame

(5% smaller than full image).

H ‘Title safe’ frame:
Title / text overlays within the blue frame
(10% smaller than the full image).

TOP TIP.

All TV broadcast ads must be cleared by the
regulatory body Clearcast at clearcast.co.uk
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RADIO.

For best advice when creating radio adverts,
please submit your ad script for CI checking
via ENGINE prior to recording.

All radio must be cleared by the Radiocentre
and comply with regulatory standards.

Go to radiocentre.org/clearance/fast-track-
trustmark for more information.

TOP TIPS.

o For guidance on BMW Group
financial promotions refer to

bmwgroup-fpg.co.uk

o The content of your advertising
is your responsibility, so be sure
to consult your legal counsel
at every stage.



https://enginerms.com/home#!/4/activities/activities/list?offset=0
www.radiocentre.org/clearance/fast-track-trustmark
www.radiocentre.org/clearance/fast-track-trustmark
https://enginerms.com/home#!/4/create/editable_templates/all_templates/list?filters=W3sibmFtZSI6InR5cGVGaWx0ZXIiLCJ0eXBlIjoiY29tLmludHJlcGlhLmx1bWEuVHlwZUZpbHRlciIsImlnbm9yZURvbWFpbnMiOnRydWUsImlnbm9yZUFwcGxpZWQiOmZhbHNlLCJpbmNsdWRlRGVzY2VuZGFudHMiOnRydWUsImFwcGxpZWQiOlszNTNdLCJjb3VudHMiOnRydWV9XQ%3D%3D&offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
http://www.bmwgroup-fpg.co.uk/visitors/sign_in
www.clearcast.co.uk

ANIMATION.

USING ANIMATION TO HIGHLIGHT THE MAIN MESSAGE.

In general, animations should always underscore and support the message of communication. The same layout rules apply as for static
communication, and animations should be kept straightforward, using only the core brand elements. Click the image below to view a short
explanatory film. To help to ensure consistently styled brand communication, all elements must remain in their final position for at least a moment.

The duration and complexity of an animation always depends on the total length of the banner or film. Whether you’re creating a short
six second animation or a three minute mood film, the rules for animations always remain the same, regardless of the application.

Click the image above to view a film showing the various possibilities for animation design.

L
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SYMBOLS

The MINI symbol as well as the MINT Electric
badge and John Cooper Works symbol may
only be animated to a limited extent. They
may fade in / out or slide into position

from the edge of the picture but may not be
distorted or rotated. Whilst no effects should
be applied to any of the MINI brand symbols,
a special feature of the MINI symbol is that

it may be used as a mask for a film behind it.

Click the image above to view a short animation
demonstrating the required principles. The default
design is a black symbol on a white background.

In some cases, e.g. John Cooper Works subbrand, it is
possible to use a white symbol on black background.
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GRAPHIC ELEMENTS

Graphic elements can enter the image from
any format page, and can be enlarged, reduced
or have motion blur. They can rotate, bounce
or blink, if the effect makes sense within the
context of the animation.

TYPOGRAPHY

Typography can be animated in different
ways. For example, a headline can come to
its position letter-by-letter, fly in line-by-line,
fade in / out, or enlarge and reduce in size.

CALL TO ACTION

Call to action buttons should be animated
to attract attention, but the animations
should be simple and not feature gradients.


https://f.io/Avt_o6Qv
https://f.io/guBnwbKp

SHOWROOM LIVERY.

KEEPING IT SIMPLE.

Livery is an eye-catching way to promote a targeted message either outside your showroom or at events.
When creating livery, there are a few things you need to keep in mind:

o Text should be set in MINI Serif Bold, either black or white depending on the colour of the model it is being used on.
o The message should be in capitals, preferably running over just one or two lines.

o The livery should ideally be positioned on just the driver and front passenger doors.

o Indicators and car badges must not be covered.

o Livery should never contain colour images. If in doubt, please use the CI checking service available through ENGINE.

WHERE WIL|

BOOK A MINI 48-HOUR TES|

HOURs  SPEAK TO US TODAY.
Sworw RETAILER NAME HERE - RETAILER
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L YOU GO?

T DRIVE.

JUMBER HERE.



https://enginerms.com/home#!/4/activities/activities/list?offset=0

CHECKLIST.

Are you using the right brand identity?

Make sure you have fully read, understood and adhered to these guidelines.

Are you using the right channel for the message?

It must be appropriate and relevant to the target audience.

Does the communication reflect the positioning of the MINI brand?
Make sure you have fully read, understood and adhered to these guidelines.

Is it legal, decent, honest and true?

The communication must accurately reflect the product, service or offer.

M MINI WINGS LOGO.

The correct size and position has been used
for the format.

M COLOUR BLOCK.

The appropriate vehicle colour has been
featured in the correctly sized colour block.

M IMAGE AND WHITE SPACE/PASSEPARTOUT.

Appropriate image/text ratio used, not exceeding
maximum and minimum requirements.

M HOLDING BORDER APPLIED TO

v

v

PRESS ADS WHERE REQUIRED.
For newspaper ads and anything other than
a full-page (bleed) ad in any other publication.

IMAGERY.
Up-to-date imagery used with consideration and
representative of the offer if promoted.

FONTS.
MINT Serif family used, along with correct
weights and hierarchy.

HEADLINES.
Maintain MINT tone of voice and set in capitals.

v

v
4

v

4

v

4

MODELS.
Correct model nomenclature used
with no abbreviated model names.

BODY COPY.
Maintain MINI brand tone of voice.

CALL TO ACTION.
Sentence case
(except ‘SEARCH: RETAILER NAME MINT’).

LEGAL.
Checked with your legal counsel and all terms
and conditions included where relevant.

FUEL FIGURES.
Current WLTP figures featured at same size
as main body copy.

MINI BUSINESS PARTNERSHIP DETAILS.
Checked against information available
on ENGINE.

NO THIRD-PARTY LOGOS FEATURED.
This includes your own Retailer logo. Excludes
MINTI approved partnerships (eg Motability).

t4

v/

4
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BRAND COLOURS USED.
MINTI is largely a black on white brand. Use the
appropriate vehicle colour in the colour block.

THE CONTENT IS CORRECT.
All content must be legal, decent, honest and
true with clams substantiated.

REGULATIONS FOLLOWED.

Clearance and regulatory bodies approved and
legal requirements followed, eg representation
of fuel economy figures if applicable.

CI CHECK SERVICE USED.
Materials submitted and checked via ENGINE.

ENOUGH TIME ALLOWED IN SCHEDULE
FOR A CI CHECK.

Initial response from BMW Group RMS is
within 24hrs but may increase subject to
amends required.

TIME SCHEDULED FOR RESUBMISSIONS.
Any required amends are completed and re-checked.

ACHIEVE FULL CI COMPLIANCY.
Reviewed and complies with CI requirements.
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https://enginerms.com/content/site/home.jsp#!/4/download/campaigns/mini_business
https://enginerms.com/home#!/4/activities/activities/list?offset=0&sort=eyJzb3J0IjoiYXNzZXQtY3JlYXRlZCIsIm9yZGVyIjoiRGVzY2VuZGluZyJ9
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USEFUL LINKS.

ENGINE (inc. assets and full guidelines)

CI CHECK OR BRIEF REQUEST
Access from the ° " tab on ENGINE.

LAUNCHPAD

FUEL ECONOMY

FINANCIAL PROMOTIONS GUIDELINES

ASA (Advertising Standards Authority)

BROADCAST (TV and Video On Demand)

USEFUL CONTACTS.

RADIO Your BMW Group Retailer Marketing
Service is always on hand to answer
any questions you might have.

We can also assist with planning and
full campaign consultancy.

Contact us on:
+44 1290 211 643
support@zonedigital.zendesk.com



http://enginerms.com
mailto:support%40zonedigital.zendesk.com?subject=
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